
While interning at a small record label in Tulsa, he booked a band its biggest show. 

 Matt DeRycke, a Strategic Communications senior at OSU, dreams of working for an 

indie record label and promoting “obscure musicians and artists.” 

 He realized what he wanted to do with his life early in his college career.  

“I started out as an accounting major, but after one class I realized that it wasn’t for me. I 

talked to a friend who was a PR major, and they said that I would be perfect for it.”  

 The discovery of his dream job resulted from learning that he could combine his love for 

music with being successful and earning money.  

 Luckily, DeRycke has a head start on getting the job he wants post-graduation from his 

internship at a record label and talent management agency in his hometown of Tulsa. 

 To have the most success finding a job in the strategic communications industry, 

internships are essential, according to the 2010-11 edition of an article on the Bureau of Labor 

Statistics website. 

 From the beginning, DeRycke knew he was passionate about music. Growing up, he and 

his brother, who is now a musician, hung out and listened to music. He also has a personality that 

reflects the attributes one must possess to work in the industry. 

 “A lot of people say that I’m very outgoing. I think that really helps in this field because 

you have to be able to put yourself out there and just be able to talk to anybody.” 

DeRycke’s goals extend beyond getting his dream job though.  

“Hopefully in ten years I have started my career at a record label,” said DeRycke. He also 

hopes to have worked his way up to an executive position by then.  

This position would ensure a comfortable lifestyle. Public relations executives earn an 

average salary of $75,000 to $100,000, according to “Careers in Public Relations: Practical 



Information to Help You Land Your First Public Relations Job,” the 2000 edition of an article 

from the PRSA website.  

Because of his impressive resume, DeRycke said his future looks bright. He gained 

valuable experience when he interned for Fly Pig Records and the Hired Gun Agency during the 

summer of 2010. He booked shows, went on meet-and-greets, and did the website for Fly Pig 

Records.  

DeRycke was also an officer in Advertising Club and PRSSA at the University of 

Arkansas. These organizations helped him build an impressive portfolio, with which he hopes to 

impress prospective employers.  

Through these experiences, he developed skills that will give him an edge over less 

experienced candidates in the job market. 

DeRycke chose his career wisely. Employment in the public relations sector is expected 

to grow 24 percent from 2008 to 2018, according to the 2010-11 edition of an article on the 

Bureau of Labor Statistics website. 

To DeRycke, public relations is about having a job he can look forward to every day 

when he wakes up.  
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